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The Wolfspeed brand identity reflects the power, innovation and impact we bring to the world of silicon carbide
technology. This document provides easy-to-follow guardrails to uphold our bold, modern, and dynamic brand.

For further information please contact the Corporate Marketing and Communications team: branding@wolfspeed.com

Logo

Wolfspeed’s logo represents the core of our brand
identity: precision, strength, and timeless innovation.
As we continue to push the boundaries of technology,
use of our black and white logo in promotional assets
like advertisements, social posts or live event creative,
reflects our clarity and focus. The purple logo should
always be used for stand-alone branding, such as
building signs or business stationery or in combination
with partner logos for co-promotion.

The logo should have a margin of clear space on all
sides equal to the height of the typeface W-height.

No other elements (text, images, other logos, etc) can
appear inside this clear space. The minimum size of the
Wolfspeed logo is 75px.

To maintain brand integrity and visual clarity, keep
backgrounds simple, clutter-free, and as neutral as
possible. The application of the logo within an asset will
depend on the asset background. Ensure a high-degree
of contrast and separation of logo from the background.
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Co-Branding

When displaying our logo alongside external partners,
the Wolfspeed logo should always be in the most
prominent position. External partners logos should

be equal size (unless a specific agreement allows

for a different treatment), but follow Wolfspeed in
placement. In all cases, the logos should never overlap
or crowd one another, and all exclusionary zone and
minimum size guidelines should be followed.

External Logos

External Logo
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Tagline

Our tagline is a trademark of the Wolfspeed brand.
Always include the ™ symbol after the tagline on the first
appearance in any marketing material. After the first
instance, the ™ symbol is not required for every mention.
Itis available in both center-aligned and left-aligned
formats. Choose the alignment that best complements
the design intent and layout.

Accent Version

The Power To Make It Real™

Stacked Version
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Language Conventions
The following conventions should be used for common
Wolfspeed terminology, product names, and abbreviations.

Correct Usage
silicon carbide

Usage Notes
Avoid abbreviating to SiC except in the rare situations
where it can add emphasis in unique communication/
promotions.
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Example

We harness the power of silicon
carbide to change the world for the
better.

GaN

Gallium nitride is always abbreviated.

Our GaN and silicon carbide
components...

GaN-on-Silicon

Hyphenate when used to modify a word like

Our GaN-on-silicon carbide technology

Carbide “technology” or “materials”. solutions help meet the world’s energy
needs.

silicon Always lowercase unless used at the start of a sentence. | We are leading the transition from
silicon to silicon carbide.

Wolfspeed “Wolfspeed” and “WolfPACK” should not be separated. | Wolfspeed WolfPACK™ modules are a

WolfPACK™ “PACK” is all caps and followed by the ™ symbol. great choice...

Wolfspeed “Wolfspeed” and “SpeedVal” should not be separated. Wolfspeed SpeedVal™ Kits are a great

SpeedVal™ “SpeedVal” is followed by the ™ symbol. choice...

Proper Usage of Wolfspeed Trademarks in Text
Trademarks need to only be marked with trademark symbols once per contiguous document. An appropriate symbol
should be used with at least the first occurrence of a trademark in text. Use the correct trademark symbol. The ® or ™
symbol will always be superscript with no space between it and the trademark.

Wolfspeed is a registered trademark of Wolfspeed, Inc. and should display the ® symbol when used in text as an
adjective. If Wolfspeed is used as a noun, it should not be marked with the ® symbol.

« Example: “Wolfspeed is leading the way in....” - Used as a noun/trade name to refer to the company; no symbol
needed.
« Example: “Wolfspeed® power modules are available now....” - Used as an adjective/trademark as a source

identifier for products; the ® symbol should be used.

Use the ® or ™ symbol on the first use of any other word mark, which should always be used as an adjective.

« Example: “Wolfspeed WolfPACK® power modules are....”
« Example: “Wolfspeed SpeedVal™ kits are....”

Do not vary the spelling, capitalization, add or delete hyphens (even for normal hyphenation at the end of a line of
text), or use an alternate plural form of a trademark. Wolfspeed trademarks should always be capitalized but should
never be used in all capital letters, unless every word in the sentence or headline is upper case. Do not shorten

or make acronyms out of a trademark. Never combine the Wolfspeed name, logo, or related words with another

company name.
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